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From Green Sprouts fo Grown Concerns: The
Rise of Greenwashing in FMCG
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TOITU TE WHENUA
Hold fast to the land



TOITU TE MANA
Hold fast to our pride



TOITU TE MAUR|
Hold fast to all

things living
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Help organisations shift
their mpact on the
climate and environment

from negative To positive,
at pace.



200+ BUSINESSES BUILDING ON
THE INCREDIBLE MOMENTUM OF
TOITU TOGETHER.

r‘
overall average average emissions 3,300 certified greenhouse gas
emissions reduced by reduced by members emission inventories between
members in 2021/22. over 5 years. 2001 to 2022, making up over

265 million tonnes.




IPCC WARNING

The IPCC Sixth Assessment Report | Synthesis Report issues




#1

There are
options
available now

#2

Need to be

designed for
diverse contexts

#3

We need to

scale up
actions quickly



Current
landscape

'he consclous
consumer

2/

Pressured
businesses

5/

Growing legal
requirements
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Consumer
insights

Source - IBM, Kantar

84 %

3/ %

63%

Would be more likely fo buy from a company
that practices sustainable advertising

Are willing fo change which products and
services they buy to actively embrace green living

Of consumers say they worry brands are involved in
social issues just for commercial benefit
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Choosing a brand

Consumer choice and response
driven by:

45% 45% 10%

Meaningful Different Salient

Source - Kantar b



Greenwash

noun
gri:nwof/

(see also greenwashing)
Disingenuous or misleading

environmental claims
- JToitgd Envirocare

Source - planet tracker
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Types of
greenwashing

+

Vague claims or not validated/unproven environmental
assertions

Unclear language or oversimplification

Statements to convey the impression tfo that a product
had no negative impact on the environment

Lack of easily accessible adequate explanation or
evidence of the claims

Own brand eco logos and labels not associated with
third-party assurance fo infernational standards

Hiding or omitting certain information to appear more
eco-friendly




|lssues or opportunity for...

The environment

Compliance to evolving regulation and law
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Views from the top

How executives feel towards
greenwashing

66%

8/ %

empowered to
snake change

58%

Serious Admit to it

concern

Source - Google Cloud, Deloitte



Authentic and
fransparent claims

Use clear and
precise language

Be wary of
comparisons

Walk the talk, or
don’t talk at all

Choose imagery &
graphics wisely

Claim only what
you can prove

Involve your
stakeholders




IRalige

party
assurance
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Who's
doing It
right?

- Skinresc|
L |

CONCENTRATED
EVEN SKINTONE SerUM
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Who's
doing It
right?
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Who's

doing It NET
right? CARB®
ZEROB

NATURE
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